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Instructional Objectives

Students will

· Understand the different tools of persuasions and how they are used.

· Learn that creators of magazine ads and campaign ads target specific audiences and use a range of techniques to influence and persuade those audiences.

· Increase their awareness of persuasion and bias in campaigns/advertisements through analysis.

· Create their own piece of advertising using different persuasive techniques.

Rationale

In a Language Arts classroom, students are constantly working with text, and yet outside of the classroom students are bombarded with media.  On a daily bases students are viewing numerous advertisements.  Media education, devoted to the art of persuasion, would enable students to have a critical eye when viewing advertisement images. Corporations use persuasion to create a loyal following of costumers, and it is the desires of the companies to spend enough money to make consumers buyers for life.  

This could be a unit that is taught every other year in a middle school to coincide with the election year.  Currently, I teach a multi-age classroom of 7th and 8th graders.  This year I taught a media literacy unit that focused on TV commercials.  We analyzed Super bowl commercials and then the students created their own TV commercial using different filming techniques.  This new unit, Are You For Sale, would be taught the second year and would focus on magazine and political ads.  It would also be supplemented by the work of the social studies teacher on my team.  He addresses the election process and has the students research the different positions of the candidates.  The candidates also come to a question and answers panel hosted at Williston Central where the students get to ask the politicians questions.   Are You For Sale would enable students to see the ways in which candidates try to get their message/image across by using persuasion.  It would enable the students to look at the process of advertising and getting an image across. 

In this unit several of my teacher philosophies are apparent.  Students come to the classroom with prior knowledge and experiences; therefore, as a teacher I need to draw upon that knowledge and bring it to the surface before new ideas can be connected with it.  That is why logos and brand names are discussed first.  It is something students are familiar with and they can grasp a concept about it right away.  It is a comfortable spot to start discussing why students buy certain items.  The unit then moves on to looking at persuasive techniques used in magazine advertisements.  Since these ads do not move, students have the opportunity to practice analyzing persuasive techniques without the pressure of moving on too quickly.  There is also constant teacher modeling so students understand the expectations of an activity.  Last, but not least, political ads are addressed.  They are broken down into stages of observation (just sound, just image, total ad) so the students can analyze them in smaller sections.

This unit also allows students to reflect as individuals on ideas and to discuss these ideas and collaborate with different sized groups. A lot of active thinking and discussion can occur within pair-share and group discussions.  These activities help build students' confidence with new material.  

Analyzing the art of persuasion is the heart of this unit. This type of active inquiry enables students to be true learners.  They are "doing" things rather than being passive recipients of information.

Vermont Framework of Standards Goals

5.5
Students develop a point of view that is their own. 

5.13
Students respond to public documents using interpretive, critical, and evaluative 

processes.

5.14 
Students interpret and evaluate a variety of types of media.

5.14.d. Make connections among various components of a media presentation (graphics, 

text, sound, movement, and data) and analyze how these components form a 

unified message;

5.14.f. Explain the effects of point of view/bias in the media.

Student Gains (knowledge, skills, and attitudes promoted by the activities)

Students will:

· Understand that the art of persuasion is used in numerous places.

· Understand the mass amounts of money spent to persuade a viewer.

· Gain the ability to analyze different forms of media using persuasive lenses.

· Develop a healthy skepticism about the content and presentation of advertisements and political material.

Activity:
Are You For Sale?

Time:

45 minute class

Materials:


· Hand out: From Persuasive Techniques to Analytical Tools: Developing A ML Language.  Create a simplified version - perhaps 10 persuasive techniques so students aren't overwhelmed. (Located on the ACME website at www.acmecoalition.org)

· Google for accurate information on how much money is spent per year in advertising on different products such as Coke, Pepsi, or Nike.  

Objectives: Students will 

· Understand advertisements are trying to buy their loyalty.

· Set the mood of the class by writing the following quote in the corner of the board before students arrive: A democratic civilization will save itself only if it makes the language of the image into a stimulus for critical reflection – not an invitation for hypnosis (Umberto Eco.)  Leave this quote on the board for the entire unit.  It will serve as the background stimulus.

· Spark the interest of the class by asking the students to write their answers to the following questions on a piece of paper.  They are to keep their answers private.  All of the questions focus on the students' favorite brands:  What are your 3 favorite types of soda?  Favorite 2 brands of sneakers or shoes?  What 2 vehicles would you like to own?  Feel free to add other questions focusing on brand name products.

· Have groups of students get together and share their answers.  Most students will notice several people have the same favorite brands.  Have groups report out to the class and discuss findings.

· Ask the students the following questions to discuss within their groups:  Why were there some many similarities and differences within your group?  Does it have anything to do with how the products are advertised?   Have the groups share their ideas with the class.  Some students may comment that some products are "cool", higher quality, or simply taste better. Some students may even admit the product looked "cool" in the ad.  The teacher may also point out that many of the products are the ones advertised the most.  Repetition of an ad often leads someone to buy it.

· Hand out simplified version of From Persuasive Techniques to Analytical Tools:  Developing a ML Language.  Ask each group to select one product their group had in common.  Then they should read through the sheet staring any techniques they believe their product has done in any of its ads.

· Go around the room and have each groups explain what product they selected and what persuasive techniques they discovered their product using.  The group can also comment on what techniques they think the product does the most.  

· The teacher should discuss the amount of money corporations spend on advertising in order to get a customer.  Also explain that most costumers stay with a product for life.  Google for accurate information on how much money is spent per year in advertising on different products such as Coke, Pepsi, or Nike.  

· Have the students count how many advertisements they are currently wearing. Have particular companies already "bought them"? Discuss.

· Homework – Bring in your favorite magazine and wear as many logos as possible.

Activity:  
Is Your Image For Sale? Buy Me That!

Time:

45 minutes

Materials:


· 2 magazine ads from popular magazines and a way to display them to the entire class.  Select ads that emphasize different persuasive techniques. 

· Hand out: From Persuasive Techniques to Analytical Tools: Developing A ML Language (Simplified version.) 

· Handout: 5 Questions to Ask About a Media Message/text from Center For Media Literacy www.medialit.org 

· Every student should bring in his/her favorite magazine from home and be wearing as many logos as possible.

Objectives:
Students will:

· Realize how many of them are walking advertisements for companies.

· Consider the purposes, target audience, and content of advertisements.

· Reflect on and express their own reactions and points of view about the advertisements.

· Recognize that ads are constructed to impact the thought and feeling of specific audiences.

· Have students count up and share how many different logos they are wearing.  Discuss why they think companies put logos on clothing, hats, and shoes.  (The companies receive free advertising of their product.  This is in addition to the money they spend on buying advertisements in places like magazines.)

· Have students brainstorm other places they see product advertisements and make a list on the board.

· Explain how today they are going to focus on magazine advertisements.  Display a popular magazine ad and hand out 5 Questions to Ask About Media Message/text to the students.  Also have the students get out From Persuasive Techniques to Analytical Tools: Developing A ML Language given to them yesterday.  

· The teacher should model his/her thinking and talk out loud about what persuasive techniques are being used in the magazine ad displayed.  Simply follow the 5 questions from the handout 5 Questions to Ask About Media Message/text. The teacher should also ask for any student insights.  Display the second advertisement and let the students take the lead in discussing what persuasive techniques they see.  Make sure the students use the proper terminology and back up their ideas with examples from the picture.  

· Have the class turn and work with the people at their table, or divide the class into groups of 3 or 4.  Have everyone randomly open up to a page in his/her magazine and look at the advertisement.  Have the group decide which advertisement they find most appealing and analyze it according to the 5 questions.  (Approximately 15 minutes)

· Have the groups present their advertisement and findings to the class. 

· Discuss overall findings and discoveries.  Was a certain technique more prevalent than others?  Can students think of other advertisements that use other persuasive techniques that didn’t come up in the discussion?  

Activity:  
Is Your Vote For Sale? Do I Have Your Vote?

Time:

45 minutes

Materials:

· 30 second political ad on Bush  (Located on the ACME website at www.acmecoalition.org)

· Hand out: From Persuasive Techniques to Analytical Tools: Developing A ML Language (Simplified version)

· Handout: 5 Questions to Ask About a Media Message/text from Center For Media Literacy www.medialit.org
· Google current information on how much money several candidates have spent on advertising for their campaign. 

Objectives:
Students will:

· Consider the purposes, target audience, and content of television campaign ads.

· Reflect on and express their own reactions and points of view about political ads.

· Recognize that political ads are constructed to impact the thought and feeling of specific audiences.

· Tell the class that you are currently in the running for a political office. (Select one current in the public eye.)  On an overhead display the following campaign speech:

These past 3 years have tested America in many ways.

Some challenges we've seen before.

And some were like no others.

But America rose to the challenge.

What sees us through tough times? 


Freedom.


Faith.


Families


Sacrifice.


(Insert your name here)


Steady Leadership.
· Ask the students if they would vote for you.  Why or why not?  

· Show the 30-second Bush political ad.

·  Break the class into small groups.  Give each group one question from 5 Questions to Ask About a Media Message/text to focus on.   

· Once students have reviewed their questions, play the video with out sound.  Give the students time to jot down notes that apply to their question.

· Play the video again, but this time, ask the students to close their eyes and only listen to the audio.  Again, give them time to jot down notes to their question or any other observations.

· Play the advertisement one last time showing the students the images and sounds at the same time.  Once again, allow for jotting down notes and ideas. It may be necessary to play the commercial in its entirety a second time. 

· Give each group five minutes to discuss their findings with each other.  Remind them that they will share their findings with the larger group.

· Ask each group to share its question and three highlights from its discussion with the class.  Discuss observations, "aha's", and questions sparked by the activity. Do you think the ad would influence you to vote for the candidate?  Why or why not?

· Share the following "Did you know…?" information with the students and invite their opinions and responses.

· Research studies conducted over the past 15 years indicate that political commercials have major effects on people's attitudes toward candidates (although most people would say that they're not influenced by these ads).

· Government closely controls "truth" in product advertising, but because of our principle of free speech guaranteed in the Bill of Rights, there is no control on the content/truth of political ads.

· Those who create political ads (like those who produce other ads) use lots of subtle and not-so-subtle techniques to influence viewers.

· Share how much money each candidate has spent on advertising for his/her campaign.  Why do the students think they spend so much?

· Have the class discuss what features made the ad memorable and jot their ideas on the board.

Activity:  
Who Spent His/Her Money Wisely?

Time:

45 minutes

Materials:


· A tape of two political ads, preferably one by each competing politician. Try to find ads that have different emphases (for instance, try to find one that casts a negative light on an opponent and one that focuses on evoking "warm fuzzy" feelings about a candidate).

· Hand out: From Persuasive Techniques to Analytical Tools: Developing A ML Language (Simplified version) 

· Handout: 5 Questions to Ask About a Media Message/text from Center For Media Literacy www.medialit.org  

Objectives:
Students will:

· Identify strategies and symbols used by political ad creators to set a tone, paint an image, and persuade viewers.

· Demonstrate their abilities to interpret and use persuasive techniques and symbols

· Refer to the previous day's class discussion.  Remind the students how much money is being used to buy/convince people to vote for a candidate.  Also remind them that some persuasive techniques may be quite obvious, while other techniques may be more subtle and harder to identify.  

· Have students get out their copies of From Persuasive Techniques to Analytical Tools: Developing A ML Language and  5 Questions to Ask About a Media Message/text and review the concepts.

· Have student watch the first commercial on a candidate.  Have them jot down concepts they see from the commercial.  You will need to show the commercial several times in order for them to consider all of the 5 questions about media.  Remind the students that they will not find all persuasive elements in one ad.

· Have students turn to the person sitting next to them and share their ideas.  Then discuss their findings as a class.  Make sure all ideas are shared before moving onto the next commercial.  You may even want to pause, or reshow, certain parts of the commercial as students are explaining their ideas to emphasize the persuasive technique.

· Show the other commercial and repeat the same process.  Showing both candidates enables the students to analyze the art of persuasion rather than picking a side.  The techniques of persuasion become the focus, not the candidates. 

· Discuss both ads the students: Which techniques were used most frequently?  Which do you feel were the most effective?  Least effective?  Did the ads tend to provide more facts or emotional appeal?  What are the limitations of a 30-second commercial?  Based on the ads, would you vote for one candidate more than the other?  Why?  Does the amount of money a candidate spent advertising come into play?  (Effects the number of ads shown and the ad's sophistication) 

· Since there isn't much content in a political ad, where else can you find information on a candidate?  Brainstorm ideas as a class.

Activity:  
Show Time!

Time:

two 45-minute classes

Materials:

· Prizes for radio ads.

·  Hand out: From Persuasive Techniques to Analytical Tools: Developing A ML Language (Simplified version) 

· Handout: 5 Questions to Ask About a Media Message/text  from Center For Media Literacy www.medialit.org  

· Rubric for grading the radio advertisement. The rubric would focus on group participation, appropriateness of audience, impact/persuasive techniques.

Objectives: Students will

· Work in groups to create and present a radio advertisement.

· Demonstrate their understanding of targeting an audience and using persuasive techniques.

· Assess their own and peers' presentations.

· Divide students into groups of three.  Each group will create its own radio advertisement.  It could be a political ad or an advertisement. It should be under one minute and use as many of the persuasive techniques as possible.  

· The first day will be for explaining expectation and group work.  The second day will be for student presentations.

· Day one: Explain the guidelines of the radio advertisement and give work time.

· Explain to the students that it is now their turn to pretend they have millions of dollars to spend on advertising and buying customers.  (However, all they have available is their creativity.)

· All students in the group must say something in the radio advertisement.

· The group must use as many persuasive techniques as possible in their radio ad.  The group needs to keep track of the ones they use.

· The radio broadcast could be a political ad or an advertisement.  The product or the candidate can be real or fictitious.

· The radio ad must not exceed one minute.

· Refer to the 5 Questions to Ask About a Media Message/text while creating the ad.

· Day Two: Presentations

· The group self-evaluates using a rubric.  The rubric would focus on group participation, appropriateness of audience, impact/persuasive techniques.

· When each group presents they should go to the front of the class.  All the other students close their eyes so they only concentrate on the sounds of the radio ad.  Students must listen and be ready to share examples of persuasive techniques they heard in the advertisement.

· Once a radio ad has been shared, the members of the radio group will call on other class members to hear what persuasive techniques they heard.  Class members should use the correct persuasive terminology and give an example from the radio ad to back up their ideas.

· If there was a technique the group used that no one guessed, they should explain any missed techniques.

· When all radio ads have been shared, as a class, discuss which techniques/strategies worked or didn't work. Give out prizes for various categories:  the greatest number of persuasive techniques in an ad, funniest ad, the most believable ad, the most creative ad, etc.

· Read the quote by Umberto Eco that has been on the board all week. What do they understand it to mean?  What have they learned that relates to this quote?  (Persuasive techniques can be powerful tools. Be an active thinker when it comes to advertisements.)

More in depth analysis: 

This unit could continue to look at persuasive techniques:  

· The different persuasive techniques could be mounted on the walls around the room.  As students found ads they could hand them below the different techniques.  A growing wall of knowledge would aid in their understanding of persuasive techniques.

· The students could keep track of the number of advertisements they see in a day.  It would help reinforce how they are bombarded on a daily bases with persuasive ads.

· The students could independently write a persuasive essay using the persuasive techniques. The essay could focus on why one candidate should be elected.

· Another idea would be for the students to write and present an individual persuasive speech on a topic.  (Any middle school related topic:  Why I love Orlando Bloom.  Why the Red Sox's should never win the World Series again.) The topics could use persuasive techniques and discuss how much money is spent with advertising their topic. 

· Discuss who owns the media and how that affects the flow of information.

Evaluation/Assessment


The radio advertisement would be the primary means of assessing students' emerging abilities to analyze, interpret, and construct media messages.  Bringing in advertisements and wearing logos could be small homework grades.  Informal assessment such as participation and engagement would occur all week to help the teacher gauge students' progress and determine next steps.

Expectations of student responses


I believe the students would be excited to discuss media since it is all around them.  Advertisements, especially those dealing with fashion and buying objects, would be of greatest interests to students.  Trying to fit in and the idea of being cool in middle school can often be a sticky situation.  For them to actually analyze the persuasive techniques and look at what advertisements are trying to achieve could be a great equalizer for students. The "cool" students might realize they are being "bought" by companies, and the students whose families are not as well off might feel differently about trends.  I also think the "hams" of the class would have a good time creating the radio ad.  Many students love working in groups and it gives them a chance to be active and creative.

I think the majority of students would have the hardest time engaging with political ads.  They hear about politics through their families, on the radio, and on TV, but middle school students often aren't invested in politics because they don't have any power.  They can't vote, and they have other social issues on their minds; however, analyzing the political ads would give students an advantage in the future when it comes to voting. 

As a teacher, this would be an entertaining unit to teach.  Supplies would be easy to find and the topic is current.  The only challenge would be to locate current political ads and make sure the copies brought into class are of good quality. 

