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Rationale:


Second graders are just beginning to read independently. The most important form of media for them is likely the television. They will watch thousands of advertisements every day.  What is advertising and how does it affect a second grader? Do they need every thing that is advertised or do they just want it? What makes them want it? What techniques do advertisers use to make them want it? These are the questions this unit will try to help second graders learn to ask and try to answer for themselves. 


Two of the most important reading skills right now are vocabulary and analyzing text. This unit will teach the meaning of the vocabulary surrounding advertising like the words symbol, bribery, persuasion and advertisement. Students will be reading and analyzing different forms of advertising media such as newspaper ads, television commercials and magazine advertisements.


I believe teaching students to think critically through a subject they are familiar with gives it more value and meaning. Students understand something that is important to them and not just a topic the teacher has chosen for them. Teaching children to think for themselves is imperative. Helping students see that mass media has a consumerism aspect to it and not just a form of entertainment is also important.


I hope that this unit will teach students to become better observers, thinkers and decision makers when it come to mass media and advertising.

This unit is planned for one week. Each lesson is an estimated 45 minutes.

The lessons are connected to the Grade Level Expectations (GLE) for Vermont’s Framework of Standards and Learning Opportunities listed below:

VT STANDARD GLEs’:

Reading (Grade) 2: (Stem) 5  Using knowledge of word structure to unlock meaning. (Suffixes s, and ing will be taught)

R2: 6   Show a breadth of vocabulary knowledge.

R2: 10  Demonstrate initial understanding of elements of literary text.

R2: 13   Analyze and interpret elements of literary text citing evidence.

R2: 15   Generate a personal response to what is read through a variety of means.

LESSON # 1

Need VS Want

Objectives:

Students will:

· Define the words advertisement, advertiser, advertises and advertising.

· Gain an understanding of the difference between need and want.

· Show an understanding of what they read through discussion.

· Share techniques an advertiser used to get a character in a book to purchase their product.

Materials:
· Arthur’s TV Troubles by Marc Brown (multiple copies)

· Chart paper

Time Need: 45 minutes

Activity:

1. Using a Guided Reading Model teacher introduces the book and asks students to read to find out what Arthur’s “trouble” is.

2. Students come back for a group discussion. They should support their answers using the text.

 Teacher asks: 

What was this story about?

What was Arthur’s trouble?

What did Arthur say his dog needed?

Did Pal need the machine to get treats?

3. On chart paper make a list of things we need versus things we want.

Teacher Asks:

What made Arthur think he needed it?

4. Write the word advertisement on a chart paper labeled vocabulary. Guide students into developing a definition to the word advertisement and other variations of the word such as advertiser and advertising.

Teacher Asks:
Where did Arthur hear or see this ad?

5. Take a closer look at the techniques used to get Arthur to buy the dog treat timer and write them on the board.

6. End by explaining that we will be looking at some advertisements over the week and what tricks advertisers use to get you to want their product.

LESSON # 2

Bribery

Objectives:

Students will:

· Define the term bribe, bribes, bribing.

· Find two examples of use of bribery in advertising using different media.

Materials:

· Chart paper

· Copies of newspapers, kid’s magazines (Nickelodeon, Sports Illustrated for Kids, Kids cereal boxes or snacks.

· Video clips of children’s television advertisements. (I taped ads from Nick TV)

Time Need: 45 min.

Activity:

1. Review yesterday’s lesson by playing a matching game with the words learned to their definitions.

2. Ask: 

What were some of the “tricks” the advertiser used to get Arthur to want the treat timer?

Give an example of need versus want.

What does it mean to bribe some one? (Post this on chart paper)

Guide the students to a definition of this word.

Do you know any other words like this? (Post bribery and bribing on the paper)

3. Show a video clip and ask students to find the bribe and write it down.

Ask: Do you need this product? Do you want it?

4. Divide students into small groups and pass out different media examples of bribes. Students can cut out the part of the ad that states the bribe and post them on the bribe chart. End with a group share of the different types of bribes.

Lesson # 3

Symbols

Objectives:

Students will:

· Define the words symbol, symbolizing and symbols.

· Match symbols to their product or company.

· Learn how advertisers use this technique to sell their product.

Materials:

· Chart paper
· Name that Brand and Name that Company handout.
· Magazines, newspapers, catalogs video clips, products containing symbols.
Time Need: 45 min.

Activity:

1. Review yesterdays lesson by dividing students into small groups. Ask each group to chose an item in the room and use bribery as a way to sell that item to the rest of the class. They may refer to the chart paper of techniques discussed yesterday.

2. Show a clip art picture of a school. Ask the students what this represents? Does it look like our school? Symbols are something that stands for something else. Write the word symbol on the chart paper. Do you know any other words like this? Add symbols and symbolizing to the chart paper and discuss their meaning.

3. How many symbols do you know? Pass out the symbol handouts and give the students time to identify them. Share answers. People can be symbols too.

4. Show some advertisement using a well-known person or character. 
Ask: Whom are they using for a symbol here?

5. Show a video clip and ask the students to look for the symbols they see; letters, people, pictures that advertisers used to sell their product. Share findings.

6.  Divide students into small groups and have them look through media for products with symbols and cut them out. Post them on the chart paper for all students to see and talk about.

Lesson # 4

Plain kids 

Persuasion

Objectives:

Students will:

· Define the words persuade, persuades, persuading.

· Learn how advertisers use regular kids to persuade you into wanting something.

· Combine all the techniques to develop an advertisement.

     Materials:

· Video clip

· Items that might be hard to sell like a rubber worm, a rock, one sock, and a chair with a broken leg.

· Camera

· 5 Questions to Ask About a Media Message/ “text” handout

Time Need: 45 min.

Activity:

1. Show video clip of an advertisement that uses real kids to persuade you to buy something. I found a great ad for the Teddy Bear Factory.
2. Using the 5 Questions handout discuss the video clip. Focus on the persuasion and whom they are trying to persuade. Ask: Do you need a Teddy Bear?
3. Refer back to the charts they have made of different techniques, bribery, symbolism and now persuasion. Divide students into small groups and have them choose an item to advertise to the rest of the class. They must use all three techniques.
4. Take pictures of the kids presenting their ad to post on the chart paper under persuasion.
5. Homework: Ask students to bring in an advertisment for some product from home. It could be a box, a magazine ad, or a newspaper ad. Have some magazines available for kids to look through just in case they forget.
LESSON # 5

Objectives:

Students will:

· Show what they have learned through written assessment.

Need VS. Want

ASSESSMENT 

Match a definition to a word by writing the correct letter in the blank.

____symbol



a. a person who sells things

____persuade



b. a women who gets married

____bribe



c. something that stands for something else

____advertisement


d. try to get someone to do what you want


e. Get someone to do what you want by offering him/her something for free.

____advertiser


f. a paid announcement of products for sale 

Complete each sentence below and explain you answer.

I need__________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

I want__________________________________________________________________

________________________________________________________________________

Pick an advertisement and tell what techniques are used and how.

________________________________________________________________________

________________________________________________________________________
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