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Objectives:
· Students will identify advertising technique used in print and television

· Students will gain an understanding of how advertisers market and influence them and society as a whole

· Students will identify and gain an understanding of strategies that deconstruct advertising messages.

· Students will reflect on class content by creating PSA’s that educate about advertising--its effects and techniques
Rationale:


Advertising surrounds our daily lives and students in particular are bombarded with images. Currently this generation is the largest group of children since the Baby Boom.  They have the disposable income of their parents that corporations are waiting to seize and thus have become the targets for business and advertisers. Students need to be aware of the media saturated age that they live in and have the skills to navigate through it to make informed decisions. Media literacy gives students the skills needed to analyze advertising messages and how they are constructed.

I believe for students to fully understand important concepts, like media literacy, they must have not only factual knowledge, but practical as well. This unit gives a hands-on, authentic experience that students can use in their everyday lives. Students take in 3,000 corporate messages a day; so it is important to know how ads are constructed and what messages they are sending. By deconstructing advertisements, students become valuable critics of their environment and information sources. Rather than remaining passive, recipients of information, students develop inquisitive minds. This is paramount to education and democracy itself: engaged learners that become informed participants of their community.

This unit is intended to raise awareness of advertising and the impact it has on the daily lives of my students. Students will learn about messages in print and television ads and how advertising tries to influence students’ buying habits and lifestyles through issues such as: drugs, alcohol, body image, parental and peer relationships.  Companies attempt to brand kids and claim ownership of their spending habits. Group identity in middle school is often shaped by the images and values of pop culture that are pervasive in the media, especially advertising. Students need to have the skills to maneuver in a highly visual, mass media society. Most students use and love media products, it is a huge part of tween and teen lifestyles. Vermont State Standard 6.11 reads: “Students act as citizens in a democratic society.” I have a duty to foster informed, democratic citizens. Analyzing advertising messages and techniques is a great place to start with middle school students. They’ll be able to critically look at advertising, as well as other media, and gain the tools/ skills to make knowledgeable decisions about their lifestyles. 
This will lead into a unit on political advertising that will occur in mid to late October before the elections. My 7th and 8th grade classes loop, so I always have 8th graders in an election year. This will be the second year I teach political ads. Using the internet, students can access political advertisements from the Republican and Democrat parties all the way back to Dwight Eisenhower. Students will examine production techniques and the media messages being sent to voters. I expect that students will have an easier time deciphering the political advertisements after analyzing the corporate ads.  
Vermont Framework of Standards:

1.4 Students comprehend and respond to a range of media, images, and text for a variety of purposes
3.5 Students make informed, healthy choices that positively affect the health, safety, and well being of themselves and others.

3.10 Students work in groups to set and accomplish goals

5.14 Students analyze and interpret features of a variety of types of media
5.15 Students design and create media products that successfully communicate

6.11 Students act as citizens in a democratic society

Knowledge, Skills, and Attitudes Being Promoted:

· Develop an understanding of advertising techniques and messages 

· Develop understanding of process of making an ad--all ads are constructed

· Develop an understanding of how to persuade an audience 
· Develop skepticism about the content and presentation of messages in advertising

· Encourage democratic citizenship through production of independent media messages

My Expectations:


I expect students will enjoy this unit. Advertising is something all students are familiar with and experience each day. Sometimes when I do a “Jeopardy” review for tests I’ll throw-in a non related category like advertising slogans. The students love the category and all seem to know the correct responses. 


This unit will allow students to dissect a very powerful and known medium. The analyzing of advertising content and identifying ad techniques will probably be the hardest aspect for them. They may not see the manipulative effects ads can have on their decisions and how they define individuality. Students have been exposed to advertising for many years before they enter my class and have internalized many of the messages they have received. However, this is an engaging topic, so I expect students to be enthusiastic about the learning. The class will examine ads that they are familiar with. They will be encouraged to bring in their own print magazines so we can examine the messages students are actually being exposed too in their leisure time.  

I expect the students to enjoy creating their own advertisements. I have found that most students enjoy getting away from traditional school activities and like to be creative. After a lifetime of absorbing, albeit a short one, and examining advertisements; I believe students will enthusiastically embrace the chance to make their own ads. I expect the students will enjoy working with video cameras to create their PSA’s. 

I will propose to the faculty that my students present their discoveries of advertising and its effects to the 6th and 7th grade students. I believe this will be very empowering to my students and educational for the other students.

My biggest challenge will be keeping my opinions and bias to a minimum. I need to refrain from “preaching” and instead allow for the light bulb “ah ha” moment to occur. Often times when an authority figure “preaches” to this age group, the authority figure loses the audience and thus the battle. I need to foster an environment that respects all opinions and permits students to reach their own conclusions after evaluating the information. 
ACTIVITIES/LESSON PLANS:
All lesson plans on following pages.
ASSESSMENTS:

The HW assignments, print ad analysis, “Gushman’s Double Salt Licorice” and group PSA projects are the primary sources of formal assessments for this approximately 3 ½ week long unit. The print ad analysis, “Gushman’s,” and PSA will be assessed using rubrics. During these three activities, students will utilize class content and skills to produce independent work that demonstrates understanding of the unit’s objectives.  These activities assess students’ abilities to analyze, interpret, and construct/ dissect advertising images, messages, and techniques. Students will also be assessed on participation with their partners and their groups, as well as class discussions and responses to handouts. The discussions will provide a forum for students to share their thoughts and feelings as we delve into the material. This will help determine the pace and progress of student learning, making adjustments if needed. If students incorporate and use the knowledge gained during this unit in their everyday lives, then it will be a huge success. By at least planting the seeds, and getting kids to think about advertising, there is a movement in the right direction. I believe the material and activities are engaging enough that students will become invested in the learning. 

Lesson One: 

Objective:
· Students will identify key vocabulary terms: “Media,” “Advertising” & “slogan”
· Students will identify power of advertising slogans

Materials:


Flip chart paper 

Markers


UNIT OVERVIEW SHEET


Activities:

· Groups define and give an example of media & advertising (7 min.)

· Whole class discussion on terms and difference between the two. (15)

--discuss student examples and how media and advertising differ

--Ask student if advertising influences their spending habits or lifestyle choices

--Class Brainstorm: Where do we see advertising messages?

· Inform students they will be analyzing advertising messages and techniques as next unit of study. Tell students we will return to the question of advertising’s influence on them.
· HANDOUT AND READ UNIT OVERVIEW SHEET (10-15)

--Discuss any questions students may have

· What is a slogan?

--Groups brainstorm all the different ad slogans that they know. (5-10)
--Write on flip chart

--Groups answer: What age group is each of these targeting? Why do these ads standout in their minds? Individuals: Which is their favorite ad slogan and why? (10-15)


Homework: 


Finish answering questions from group work and be ready to share next class.

MEDIA AND ADVERTISING

You are about to engage upon a 3 ½ week journey into the world of advertising. Advertising is a part of our everyday lives.  This unit gives a hands-on, authentic experience that you can use everyday. Research says people take in 3,000 corporate messages a day through Internet, television, video games, mainstream magazines, etc! So, it is important to know how ads are constructed and what messages they are sending. And that is exactly what we are going to do.
In this unit, you will become knowledgeable about advertising and create your own television ad. You will be working in groups a lot over the next couple of weeks to analyze and produce advertisements. There will be three (3) projects to complete: Print Ad analysis, In-class group work creating a print ad for a product, and television Public Service Announcement (PSA).  Only the print ad analysis will be done individually. All will be assessed with rubrics. Since you will be working in groups and there will be several discussions, participation is a very important aspect of this unit. 
At the end of the unit we will hold a premier to display your PSA ads. You will also present your PSA ads to the 6th and 7th grade teams. We will share what we have learned about advertising and inform them how to create their own media projects to give voice to causes they deem important.  We’re going to have a lot of fun and be creative over the next few weeks. Let’s make these the best projects yet!
Lesson Two:

Objective:

· Students will identify power of advertising slogans
· Students will identify some techniques used in advertising & their effectiveness


Materials:


Group Flip Charts from Lesson One


“What are the Effects of Advertising and Commercialism” Handout


Activities:

· Review yesterday’s in-class work and vocabulary words (5-7 min)

· Groups report back to class their flip chart slogans and answer to the question. (20 min)

--Groups will rotate around the room for discussion

· Were most of these from magazines, radio, internet, TV, mall, etc? (5 min)

--Where do they receive most of their advertising messages?

· What ads stuck out for them and why? 5 min Free write on one ad being as descriptive as possible:
--Ask if they can identify any techniques they drew them to the ad (catchy tune, attractive person, tasty-looking food, etc).
· Group Work (10)

--Students work in groups and share ideas from free write that explain how ads work. (target audience and techniques used to sell products)

· Discuss Group work and the Pros and Cons of Advertising as whole group (10 min) ---Pros=benefits for advertiser/ audience; Cons=negatives for advertiser/ audience
· Wrap up and review class content


Homework: 


Students will read over “What are the Effects of Advertising and Commercialism” handout. 
Each student will be responsible for reporting back to the class the meaning of one of his 30 points or an example to help illustrate the idea. They need to have 3 possibilities in case of overlap by other students. 
Lesson Three: 


Objective:

· Students will identify and gain an understanding of effects of advertising and commercialism


Materials:


“What are the Effects of Advertising and Commercialism” handout.

“Alphabet Brand Activity” handout


Activities:

· Review lesson two class activities and content- revisit discussion at end of lesson two (5 min)

· Whole class discussion as each student shares one idea from evenings HW (20 min)

--Thoughts on what they read. Any thing surprise them or weren’t aware of before
· Handout “Alphabet Brand Activity” (15-20)

--Students work individually to try and come up with each letter and the product

--Discuss and go over correct answers

--What does this activity tell us about advertising? What letters would students change to market towards kids specifically?
· Review class: Each student-whip around-provides one effect of advertising and commercialism we covered in class ( 5 min)

Homework: 


Bring in their 1-2 of their favorite magazines

Share Brand activity with parents at home

Lesson Four: 


Objective:

· Students will identify and gain understanding of advertising messages and various techniques used to persuade

Materials:

Students’ magazines (and a few extra just in case)


Persuasive Techniques (ACME handout)


Digital Projector 


Activities:

· Review previous lesson (5 min)

· Handout ACME “Persuasive Techniques” (15-20 min)
--Read first 10 techniques and provide examples

--Discuss students’ thoughts/opinions and other examples they may share

· Watch a 15 minute segment of video: Merchants of Cool
-take notes on how kids are marketed by corporations
· Discuss key concepts of segment (10-15 min)


Homework: 
Students write a 2-3 paragraph reflection on content of video and their reaction to it.

Lesson Five: 


Objective:

· Students will analyze print ads

· Students will identify and gain understanding of advertising messages and various techniques used to persuade

Materials:


“Big 5 Media messages” Handout 

ACME Persuasive Techniques handout

Digital Projector

Activities:

· Volunteers share reflections of video  (5-10)

· Read Aloud ACME “Persuasive Techniques” (15-20)

--Read techniques 11-20 and provide examples

--Discuss students’ thoughts/opinions and other examples they may share

· Next, Introduce and Discuss the “Big 5 Media messages” Handout (5-7 min)

--Read Aloud as a class and discuss. 

· Show class a print ad example and have tables break down the ad using the 5 questions (5-10)

--Discuss as a whole class and answer any questions. (5 -7 min)
· Provide one more example and have students work individually to answer the 5 questions (5-7 min)

Homework:
Apply what they have learned in class to own magazine print ads. Choose 1 print ad from favorite magazine to analyze using the 5 questions

Lesson Six:


Objective:
· Students will identify and gain understanding of advertising messages and various techniques used to persuade
· Students will work in groups to create a print advertisement 


Materials:
“Gushman’s Double Salt Licorice Gum” information handout


Digital Projector

Activities:

· Read Aloud ACME “Persuasive Techniques” (15-20)

--Read techniques 21-28 and provide examples

--Discuss students’ thoughts/opinions and other examples they may share

Any questions over any of the techniques covered in last 3 days?

· Review 5 Questions to ask media text (5 min)

· Students can volunteer to share advertising analysis with class (5-15 depending on volunteers)
· Ask if students feel comfortable with analyzing an ad and persuasive techniques being used. 

· Handout information on “Gushman’s Double Salt Licorice Gum” (5 min)

--Inform students they will be creating and presenting ads tomorrow in class in their table groups

· Whip around-each student says one of the persuasive techniques learned so far in class

Homework: 
Read and understand “Gushman’s’ group activity for next class
Lesson Seven 


Objective:
· Students will use various advertising techniques to persuade
· Students will work in groups to create a print advertisement

Materials:

Poster Board


Colored Markers and crayons

Activities:

· Review Gushman’s activity that was HW reading (7-10 min)
--Explain where supplies are and clean up

· Table groups begin working on “Gushman’s” activity

--Read Aloud the “prompt” one more time and ask if any questions on their task (5 min)

--Groups will have 25 minutes to work using persuasive techniques to sell their product

· 5 min clean up of room

Homework: 

Groups need to be prepared to present their advertisements
Lesson Eight: 


Objective:
· Groups will present print advertisements

· Students will assess and reflect upon the ad-making process and final products


Materials:


Markers for last minute touch-ups

Activities:

· Groups will have (5 minutes) to prepare for presentations
· Each group (6) will have (5 minutes) to present their ideas

--As each group presents one of the other groups will assess on the following (5 min for groups to assess while transitioning between presentations):

1. Did students identify a target audience?

2. Did students create an advertisement that appropriately targets their audience?

3. Were students able to articulate how their ad campaign would appeal to the target audience?

· After presentations, whole class discussion on the process, final products, and what they learned about making a print advertisement. (15 min)


Homework: 
Writing assignment: Using the “Big 5 Questions on Media messages” reflect on your group’s ad. How effective were you in persuading your audience? 

Lesson Nine: 


Objective:

· Students will identify and gain understanding of advertising messages and various techniques used to persuade
· Students will identify similarities and differences between print & TV ad

· Students will analyze TV ads

Materials:


Buy Me That video

Activities:
· Review Gushman’s activity (5min)
· T-P-S: 

--Share writing assignment with person at table and discuss similarities and differences in assessments. Share as whole group (same as Gushman’s activity groups) (10-15 min)

· What did groups learn about the process of making an ad? (7-10 min)
· How are Print ads similar and different to television advertisements? (10 min)
--Tables brainstorm similarities and differences

--Whole class discussion

· Students will watch video “Buy me That” about how advertisers construct a food image (5 min.)

· Discuss what they saw in video and thoughts about manipulative effects of TV advertising (5-10 min)


Homework: 

Lesson Ten:

Objectives:
· Students will analyze TV ads

Materials:

TV advertisements (2-4 depending on students understanding)


--variety of images and messages of consumption, rebellion, body image, relationships, etc.


5 QUESTIONS SHEET

Activities:
· Review in-class work from lesson nine and revisit differences between print and TV ads. Comfort level with analyzing print ads?  (5-10 min) 
· Students will reference their “Persuasive Techniques” handout and “5 Questions” sheet as I show a television advertisement.  (15-20 min)

--Tables will work together to analyze the TV ad.

--I’ll show the ad three-four times to make sure students were able to fully analyze the techniques and messages. 

--Each table will be responsible for answering 1 of the “Big 5 Questions” and report back to class

--Class discussion on ad just shown

· I will show a TV advertisement  (15 min)

--Students will now work with a partner to analyze the ad

--Ad will be shown 4-5 times to allow for more opportunities for partners to dissect the persuasive techniques shown and answer all the “Big 5” questions to ask media text

--Whip around and each pair will share one technique or answer one of the Big 5 questions

· Check for understanding of skills and content for evenings HW (5 min)


Homework:
Students will continue in-class content and analyze a TV ad at home using the 5 Questions sheet
Lesson Eleven:
Objectives:
· Students will analyze TV ads
· Students gain an understanding of messages that advertising is sending them

Materials:
TV ad from Super Bowl
Drawing Paper & colored pencils
Activities:
· I will show another TV advertisement  (15-20 min)

--Students will work individually to analyze the ad

--Ad will be shown 5 times to allow for more opportunities to dissect the persuasive techniques shown and answer all the “Big 5” questions to ask media text

--Whip around and each student will share one technique or answer one of the Big 5 questions

--Address any questions students may have over techniques or messages being sent

· Students will turn in HW assignment and we’ll have a discussion on how HW went and any questions they may have  (5-10 min)
· Draw a picture of advertising and media messages they receive  (10-15 min)

· Discussion: (10-15 min)

--What messages are students seeing that are being sent to them? What kinds of messages about issues like tobacco, alcohol, body image, parental and peer relationships, consuming, etc. that they are seeing in advertising.
Homework:
Write one paragraph on each of the following:

1. What have you learned about ads?

2. Does this change the way you look at ads?
3. What can be done to combat advertisers or should we even try?
Lesson Twelve:
Objectives:
· Student will work in groups to design ads that counter negative messages in advertising
Materials:
PSA Ad activity handout
Activities:
· Review Discussion that ended lesson 11  (5-7 min)

· Review HW writing assignment with a whole class discussion (10-15 min)

· Introduce their PSA ad activity. Read Aloud and Discuss (15-20 min)

--Groups need to choose an issue or message they would like to counter

· Show examples to students from St. Michael’s Graduate Course to give students an idea of these ads (10 min)

Homework:

Each member of group brainstorms and designs some ideas that the group can use for the project

Lesson Thirteen:
Objectives:
· Students will work in groups to create PSA advertisements
· Students will gain understanding of how to create a PSA ad

· Students will gain understanding of how to use video equipment to create media messages

· Students will learn how to persuade through media

Materials:
Production Activity Scavenger Hunt
Video Production Plan Worksheet
Video Cameras (6)
Activities:
· Groups  (110 min/ 2 classes; can add an extra day if needed)

--Each member of group shares their ideas from HW assignment

--Come to a consensus and begin drafting what PSA video ad will look like and message group is sending; ads should be between 30-60 seconds
--Begin planning ads by creating;

1. Storyboards

2. Script writing and props
3. Video angles, techniques, and in-camera editing need to be included in planning—Use Video Production Plan Worksheet
· During next two days while some group members work on other aspects of ad campaigns, others will work with cameras.

--Use Production Activity Scavenger Hunt worksheet
Homework:

Work on PSA project and be ready to tape ads with all needed props and extras
Lesson 14:
Objectives:
· Students will gain understanding of how to create a PSA ad

· Students will gain understanding of how to use video equipment to create media messages

· Students will learn how to persuade through media

Materials:
Video Cameras
In-Camera Editing Production Techniques Handout
Activities:
· Check-in on Group process and discuss goals for the day as far as projects (5-10 min)
· Groups begin filming (110 minutes/ 2 days; can add an extra day if needed)

--Inform groups to do several practice runs until satisfied before filming

--Groups need to be aware of and include:


1. Intended audience


2. The Short, Simple, Sophisticated Model of video production

3. Camera angle, lighting, scene composition (use In-Camera Editing Production Techniques Handout as a reference)

4. Credits page


5. Music and/or sound effects, props if using

Homework:

Be ready to screen PSA videos

Lesson 15:
Objectives:
· Students will screen PSA projects and provide appropriate feedback

Materials:
Students PSA ads

Digital Projector

Activities:
· Premiere Day (20-30 min)

--Each group will premiere their PSA’s 

--Between each showing their will be time for discussion by the whole class on the message, techniques, and effectiveness of each ad

· Discuss what they’ve learned so far this unit.  (10-15 min)
--Revisit first day question and ask students if advertising influences them or their peers

--Do they feel their ads (or similar ads) could have an impact on kids if they saw these ads on television?

· Brainstorm some ways we can counter the commercial messages we receive each day (10 min)
-Discuss as a class

Homework:

Students will write a 4-5 paragraph reflection on video production, including: use of the “5 Questions to Ask Media Text” and use of advertising techniques

*Students will present these ads to 6th and 7th grade teams and discuss what they’ve learned about advertising and making PSA’s

**Students will next move into a unit on political advertising as it will be mid-late October of an election year.
