Media Literacy Education: Classroom Activity TEMPLATE
1. Activity Title: Slogan Solutions
2. Recommended Grade/Age: 11/12
3. Vermont State Standards: 
3.10 Relationships: Teamwork
5.14 Literature and Media: Responding to Media
5.15 Literature and Media: Design and Production
6.2 Critical Evaluation: Uses of Evidence and Data
6.3 Critical Evaluation: Analyzing Knowledge

4. Outcomes (Knowledge; Skills; Activism): Students will learn what media is.  They will develop the ability to analyze advertising slogans and contemplate how advertisers have created and effective slogan to market a product: Critical analysis, reasoning, compare and contrast.
5. Overview/Rationale: Students need to be aware of how media can affect their buying habits.  The first step in awareness is to make them realize that the small slogans advertisers use actually do influence their buying. 
5a. Essential/Focusing Question:  Does media affect me?  Do I realize these effects? Can I avoid them? Can I conquer them?
6. Materials/Equipment:  Pen, ‘Advertising Slogans’ Handout. 

7. Step-by-Step Process: 
· Survey Students: What is media?  Define it with them.  What are examples of media?

· Brainstorm where students find media in their lives today.  Write examples on board (chalk or dry-erase).
· What is their opinion of effective advertising?  In their opinion, who does the best job?  Why? 

· What makes certain companies better than others?  Is it the person spotlighted in the advertisement (a celebrity or model) or is it the creative slogan or graphic used?
· Group Exercise: Advertising Slogans.  Divide class into small groups.  Set a time limit and have them compete to see who can come up with the most in 5-10 minutes.  
· Review slogans.  Where do they see these?  Are they effective?  What makes them work?  What makes them not work? How would the students improve the weaker slogans?

· What are some slogans popular today?  On TV, in movies, or in magazines?  

8. Assessment: 

Homework: Find five of the most effective slogans presently being used (not on the list they have).  Then, using their five slogans and the ones from the quiz, look around your house and determine if any of those products are present.  Question yourself, your parents or siblings as to why they bought those products.  What influenced their choices? 
9. Civics/Going Beyond The Classroom: Awareness is the key.  As students become educated consumers they can teach others about media influences, but they will also be more aware (and in control) of their personal consumption. 
